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CA’ FOSCARI SHORT FILM FESTIVAL 11 

The eleventh edition of the Ca’ Foscari Short Film Festival will take place entirely in presence 
from 6th to 9th October 2021 in a "widespread" version, more integrated than ever within the 
city of Venice. Besides the historical location of Auditorium Santa Margherita, the festival will 
partner with prestigious Venetian institutions, and take the artworks in the program to eleven 
different locations. 
 
The Festival is realized in collaboration with Fondazione di Venezia, with the support of 
Fondazione Levi and NH Venezia Rio Novo, to which add prestigious new partners: the media 
publishing group Guang Hua Media et Culture, the on-demand short film platform WeShort, 
the oldest producer of sparkling wines in Italy Carpenè-Malvolti, the National Museum of 
Cinema in Turin and Le giornate della luce in Spilimbergo.   
 
Ca’ Foscari Short Film Festival is the first festival in Europe to be entirely conceived, organized, 
and managed by a university, thus fulfilling the commitment to be an event thought by and realized 
for young people. The festival represents a chance for Ca' Foscari student volunteers to gain 
professional training, and to provide new lifeblood to the organizational machine at the same time. 
Experienced professionals lead the apparatus, under the coordination of artistic and organizational 
director Roberta Novielli.  
 
Expertise is visible in every aspect of the festival, including its poster, realized for the second year 
by Lorenzo Mattotti. This year’s prizes for the three competitions consist of marvelous glass 
sculptures realized by the consortium PROMOVETRO - Vetro Artistico di Murano, 
established in 1985 by a group of artisans involved in the production of Murano artistic glass. Over 
the years it has become an important consortium and currently gathers about fifty artisans and 
industrial companies from Murano and Venice. Promovetro was created with the aim of 
enhancing the image of Murano artistic glass to preserve, protect and defend an age-old art, and 
at the same time promote an appropriate marketing of such an important cultural heritage. 
 
As usual, the closing evening will be enriched by a show that has been entrusted to the video artist 
Igor Imhoff for the second year in a row. At CFSFF, he will present Catoptrophobia, a visual 
and interactive augmented reality project, inspired by the concept of phobia, which is declined in 
the different relationships that establish between the individual and the physical and digital world. 
The performance features an actor who, by mimicking in front of the digital eye of a video 
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projection the movements usually done in front of a mirror, seeks an identity in a space composed 
of pixels and vectors. 
 


